
COLORADO
Nearly 66 percent (3.5 million) of 
Colorado’s 5.2 million residents are 
homeowners.

HOMEOWNERS
About 80 percent of homeowners in 
Colorado have lived in their house for 
more than 1 year.

INCOME
The median household income in 
Colorado is $58,244.
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Colorado Real Estate Industry 
2014 Snapshot

A�ordable 
Housing E�orts:

CARHOF (Colorado 
Association of REALTORS® 

Housing Opportunity 
Foundation) gave 

$153,601 in 2013 to 
non-pro�t housing 

agencies across Colorado. 
The Foundation has 

distributed more than $7 
million since its inception 

in 1990. 

�e following is a snapshot of Colorado’s housing market: 

Colorado consistently receives top national rankings for quality 
of life, as well as a place to start and succeed in business. 
Recent honors and recognition include:

Best Place to Live and Work 
Boulder, Carbondale, Durango, Highland and Louisville
(Sunset.com)

Happiest Cities in the U.S. 2014  
Boulder #2, Ft. Collins/Loveland #3
(Gallup-Healthways)

#3 Technology Industry Employment Concentration 
(TechAmerica Cyberstates 2013)

#3 Research & Development Inputs 
(Milken Institute 2013)

#4 Fastest Job Growth 2014- 2.67% 
(Pewstates.org) 

#5 Best States for Business 2013 
(Forbes Magazine)

Best Hunting and Fishing Towns
Craig #20 & Grand Junction #30
(Forbes Magazine 2013 ) 

Top 100 Best Cities
Aurora, Colorado Springs & Denver
 (Vibe 2013) 

$153,601
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Colorado’s unemployment rate is at 6.0% 
(Department of Numbers, April 2014) 
 

Unemployed persons- 166,872

National Unemployment rate- 6.3%  

Top Industries in Colorado
 

Service industries make up the largest 
portion of Colorado's gross state product. 
�e two largest service industries are real 
estate (10%) and health care (12%).

Tourism is the second largest industry in 
the State of Colorado.

�e second-largest aerospace economy in 
the nation is right here in Colorado. �e 
state’s aerospace economy consists of 
businesses providing products and 
services for commercial uses, 
the military, and space 
exploration.

Colorado is expected to add 
more than 60,000 jobs in
2014, more than any other 
state.

Top Five 
Employers 

in Colorado

The 21st Space Wing, headquartered at 
Peterson Air Force Base, Colo., is the Air Force's 

only organization providing missile warning 
and space control to uni�ed commanders and 

combat forces worldwide. 

6%
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Foreclosures:

80%

8%

25th

Colorado Real Estate Industry 
2014 Snapshot Continued...

How Does Real Estate 
Affect the Economy?

When a home is sold in Colorado: 

$21,177 of income is generated from real estate 
related industries.

Estimated multiplier impact is $12,291 
(spending at restaurants, sports games, 
charity events).

$4,429 is spent on consumer items such as 
furniture, appliances and paint service.

Colorado’s real estate industry 
accounted for $44,259 million or 16.3% 
of the Gross State Product in 2012.  

Total income derived from the sale 
of a Colorado home - $67,310.

If real estate sales decline... 

Construction jobs decline 

Unemployment increases

Real estate prices decrease 

�e value of homes decreases whether they are 
being sold or not. 

�e volume and amount of home equity loans 
decreases. 

If building in Colorado increases...

Typically one new home is constructed for 
every 8 existing home sales.  �erefore, for 
each existing home sale, 1/8 of new home 
value is added to the economy, estimated in 
Colorado to be $29,413.

Colorado is ranked 25th in the 
nation for its foreclosure rate 

according to Inside Real Estate.

Lender-mediated properties 
(foreclosures, short sales, REO or other 

distressed property sales) represented 8 
percent of all sales during the quarter 

and seemed to be �attening out.

Four out of �ve homeowners 
who received counseling from 

the Colorado Foreclosure 
Hotline were able to avoid 

foreclosure.
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96,067 HOMES SOLD

$168,000 CONDO

$253,500 SIN
G

LE FAM

ILY

20%
SINGLE FEMALES

12%
SINGLE MALES

Homes Sold by Colorado REALTORS®- 
Year End 2013
(based on year-over-year comparisons)  

78,138 single family units were sold in 2013, an increase of 14.6% 
compared to 2012.  17,929 condos/townhomes in 2013 were sold, an 
increase of 19.5% compared to 2012.  

�e median price for Single Family homes was $253,500 in 2013, an 
8.8% increase from 2012. �e median price for Condos/Townhomes 
was $168,000 in 2013, a 9.8% increase from 2012.

Who were the Buyers?
38% of 2013 home buyers were first-time buyers. 

�e typical first-time home buyer was 30 years old, 
while the typical repeat buyer was 49 years old. 

4% of homebuyers purchased a multi-generational home 
due to children over the age 18 moving back into the house.

�e median income was $64,400 among first-time buyers 
and $96,000 among repeat buyers. 

20% of recent home buyers were single females, 
and 12% were single males. 

When considering the purchase of a home, commuting costs were 
considered very or somewhat important by 76 percent of buyers.

�e typical home purchased in 2013 was 1,780 square feet size, 
built in 1990, and had three bedrooms and bathrooms.

11% of buyers over 50 years old purchased senior related 
housing or purchased in an active adult community.


